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Keisha Taylor Starr named as
Scripps’ new chief marketing officer

Jan. 24, 2023

CINCINNATI — A year after being hired as chief marketing officer for the Scripps Networks division, Keisha Taylor
Starr has been named chief marketing officer for The E.W. Scripps Company (Nasdaq: SSP) — a newly created
position — and has joined the senior leadership team.

Taylor Starr has led marketing strategies for Scripps’ national networks, including the rebranding of Scripps News
from Newsy, which took effect Jan. 1.

“Keisha’s experience in news, sports and entertainment verticals makes her the ideal chief marketing officer for
our company at this pivotal moment,” said Adam Symson, Scripps president and CEO. “Now, as we focus our
company resources even more on these enduringly popular content categories across all TV viewing platforms,
Keisha will be charged with raising the visibility of the Scripps company’s family of brands with audiences and
advertisers.”

Before joining Scripps, Taylor Starr served as senior vice president of marketing and public relations for the digital
news outlet The Recount. Before that, as senior VP of integrated marketing at Learfield IMG College, she
oversaw all marketing, including graphic design, research and analytics, client insights and innovation and events
at the sports marketing agency. Taylor Starr spent a decade with WarnerMedia (formerly Turner Broadcasting),
leading award-winning teams across entertainment (TNT/tbs) and news (CNN) networks.

“There is tremendous energy throughout Scripps — we are constantly reinventing ourselves,” Taylor Starr said.
“But our one constant is community, and as a marketer, | feel privileged that | will be able to help our local
stations, our national networks, the Scripps National Spelling Bee and the Scripps Howard Fund tell our stories to
the many geographic and demographic communities we serve.”

Taylor Starr will be based in Atlanta and report to Lisa Knutson, who was recently promoted to chief operating
officer. Taylor Starr holds a bachelor's degree in mass communications/media studies from Hampton University.

Media contact: Michael Perry, (513) 259-4718, michael.perry@scripps.com

About Scripps

The E.W. Scripps Company (NASDAQ: SSP) is a diversified media company focused on creating a better-informed world. As one of the nation’s largest local
TV broadcasters, Scripps serves communities with quality, objective local journalism and operates a portfolio of 61 stations in 41 markets. The Scripps
Networks reach nearly every American through national news outlets Court TV and Scripps News and popular entertainment brands ION, Bounce, Defy TV,
Grit, ION Mystery, Laff and TrueReal. Scripps is the nation’s largest holder of broadcast spectrum. Scripps runs an award-winning investigative reporting
newsroom in Washington, D.C., and is the longtime steward of the Scripps National Spelling Bee. Founded in 1878, Scripps has held for decades to the
motto, “Give light and the people will find their own way.”
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