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for 2020 journalism starting Dec. 1  
 
Nov. 19, 2020  
     
CINCINNATI – The Scripps Howard Awards, one of the nation’s most prestigious journalism 
competitions, will accept entries from Dec. 1 to Feb. 5 for journalism and storytelling produced during 
2020.  
 
The 68th annual Scripps Howard Awards competition, presented by the Scripps Howard Foundation 
and The E.W. Scripps Company (NASDAQ: SSP), will award $170,000 in prize money for work 
across 15 categories.  

 
The awards will be presented on April 21, 2021, with a virtual show hosted by Carolyn Clifford, anchor 
and reporter at WXYZ, the Scripps ABC affiliate in Detroit. 
 
With a focus on high-impact and investigative reporting, the awards recognize journalism that inspires  
action, news organizations that go the extra mile to expose previously undisclosed or misunderstood 
information and journalists who embrace new approaches to provide more immersive experiences for 
their audiences.  
 
The Scripps Howard Awards honor work from television stations, networks, radio and podcasts, 
visual media, online media outlets, independent producers, newspapers and other print publications.  
 
Categories include Visual Journalism, Breaking News and Human Interest Storytelling. The annual 
Impact Award recognizes journalism that serves the public through coverage of an issue leading to 
changes in the public, private or business sector.  

 
With an aim to recognize more impactful local reporting, the Scripps Howard Awards is introducing a 
new subcategory within the Investigative Reporting category this year: Investigative Journalism 
Local/Regional, honoring news organizations that address a region- or market-specific issue. The 
existing Ursula and Gilbert Farfel Prize for Investigative Journalism, offered in partnership with Ohio 
University, will honor excellence in reporting with national and international impact. 

 
“In a year mired with change and conflict at the international, national and local levels, journalists 
have been there every step of the way to document it – from a historic pandemic and a divisive 
election season to societal unrest and demand for change,” said Liz Carter, president and CEO of the 
Scripps Howard Foundation. “It’s never been more important, more urgent, to recognize the 
contributions of journalists to our society. This year, the Scripps Howard Awards add a new category 
to recognize the important local and regional stories that have had tremendous impact and the 
dedicated journalists who are persevering to tell them in the face of unprecedented challenges.”  

 
Last year’s winners represented newsrooms large and small, with the Anchorage (Alaska) Daily News 
and ProPublica earning the Impact Award for “Lawless” – an ongoing reporting project focusing on 
sexual violence and breakdowns in law enforcement across Alaska. 
 



2 
 

Other 2019 winners included The Washington Post, The Seattle Times, FRONTLINE PBS, The Post 
and Courier (Charleston, S.C.), Newsy and Bellingcat, NPR and The University of Maryland Howard 
Center for Investigative Journalism and The Public’s Radio (Rhode Island).  
 
Finalists will be announced March 9, with winners announced during the live, virtual awards show 
April 21.  
 
Keep up with the latest news on the Scripps Howard Awards through Facebook and Twitter, and find 
out more about how to enter at shawards.org.  
 

 
 

About Scripps 
The E.W. Scripps Company (NASDAQ: SSP) is one of the nation’s leading media companies, 
focused on creating a better-informed world through a portfolio of news, information and 
entertainment brands. Scripps will become the nation’s largest television broadcaster, reaching 73% 
of U.S. television households through 108 stations in 76 markets, pending regulatory approval of its 
acquisition of ION Media. Committed to serving local audiences through objective journalism, Scripps 
operates 60 local TV stations in 42 markets. It is creating a national TV networks business that will 
include ION Media’s entertainment programming, Newsy’s straightforward headline and documentary 
news content and the five popular Katz broadcast networks including Bounce and Court TV. Scripps 
runs an award-winning investigative reporting newsroom in Washington, D.C., and is the longtime 
steward of the Scripps National Spelling Bee. Founded in 1878, Scripps has held for decades to the 
motto, “Give light and the people will find their own way.” 
 
About the Scripps Howard Foundation 
The Scripps Howard Foundation supports philanthropic causes important to The E.W. Scripps 
Company (NASDAQ: SSP) and the communities it serves, with a special emphasis on excellence in 
journalism. At the crossroads of the classroom and the newsroom, the Foundation is a leader in 
supporting journalism education, scholarships, internships, minority recruitment and development, 
literacy and First Amendment causes. The Scripps Howard Awards stand as one of the industry’s top 
honors for outstanding journalism. The Foundation improves lives and helps build thriving 
communities. It partners with Scripps brands to create awareness of local issues and supports 
impactful organizations to drive solutions. 
 

  
Media contact:  
Kari Wethington, The E.W. Scripps Company, 513-977-3763, Kari.wethington@scripps.com 
 
Awards contact:  
Battinto Batts, The Scripps Howard Foundation, Battinto.Batts@scripps.com  
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